
FLORIDA NEWSLINE
THE NEWSPAPERS EVERYONE GETS

MEDIA KITMEDIA KIT

FLORIDANEWSLINE.COM

NN
NEWSLINEDIGITAL

LLDD



 2   F L O R I D A  N E W S L I N E  M E D I A  K I T

WHAT WE OFFER

The First Coast is a diverse and vibrant 
region. Florida NewsLine is a family of 
community newspapers focusing on 
neighborhood news and engaging 
feature stories designed for readers 
from the affluent Ocean Hammock 
community in northern Flagler County, 
Ponte Vedra Beach, Nocatee, World 
Golf Village, the neighborhoods of 
northwest St. Johns County and the 
historic riverside Mandarin community in 
Jacksonville. 

Our award-winning publications offer 
in-depth coverage of the latest trends 
and developments shaping the First 
Coast’s neighborhoods. From 
revitalization projects and community 
events to local businesses and 

infrastructure improvements, we keep 
our readers informed about the forces 
driving positive change.

Our team of experienced community 
journalists is dedicated to delivering 
high-quality content that is informative 
and engaging. Through insightful 
features, exclusive interviews, and 
comprehensive analysis, we provide 
readers with the information they need 
to stay connected to their neighborhoods.

Florida NewsLine reaches the 
decision-makers who matter most in the 
most desirable communities on the First 
Coast. Our targeted distribution ensures 
that your message is delivered directly 
to the people who can make a difference 
in our community.

Connect with the Heart of Northeast Florida’s Most 
Desirable Communities

 

MAILING ADDRESS
450 STATE ROAD 13 NORTH
STE. 106 PMB 101
ST. JOHNS, FL 32259

PHONE (904) 886-4919
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HERE’S WHAT OUR HERE’S WHAT OUR 
ADVERTISERS  ADVERTISERS  
HAVE TO SAYHAVE TO SAY
“Affordable Water has partnered with 

Florida NewsLine for 22 years and 
feel that we are both staple 

businesses in our community.  With 
so many ways to market our 
company…it is sometimes a 

daunting task to make decisions as 
to what companies to use.  When 

the Florida NewsLine sends out their 
renewals…It’s an easy decision to 

sign up for another year.”
­—Terri Kinder, Affordable Water

Dr. Craig Hadgis

Mark, Terri and Adam Kinder

“Everyone at Florida NewsLine is so attentive, 
helpful, and sincerely interested in the success 
of our business. We are a locally owned and 
operated orthodontic practice and we really 
enjoy the local support and connection 
advertising which Linda gives us. ”
­—Craig Hadgis, DDS, 
    Smiles by Dr Craig Hadgis Orthodontist

I have been advertising in the Florida NewsLine for I have been advertising in the Florida NewsLine for 
over 7 years.  Their staff is exceptional at providing over 7 years.  Their staff is exceptional at providing 

guidance and advice.  Staying present in my area guidance and advice.  Staying present in my area 
while also supporting our local paper is what makes while also supporting our local paper is what makes 

our community one of (if not the) best in Jacksonville. our community one of (if not the) best in Jacksonville. 
I highly recommend and support the Florida NewsLine I highly recommend and support the Florida NewsLine 

publications.”publications.”
­—Dr. Leslie Staverman, Au.D.,  ­—Dr. Leslie Staverman, Au.D.,  

Staverman Hearing CentersStaverman Hearing Centers
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WHAT WE OFFERWHAT WE OFFER

ADVERTISE WHERE YOUR CUSTOMERS AREADVERTISE WHERE YOUR CUSTOMERS ARE

•

•

•

•

•

Position Yourself Position Yourself 
on the Platforms on the Platforms 

Promoting the Best Promoting the Best 
Florida NewsLine Florida NewsLine 

has to Offerhas to Offer

FLORIDA NEWSLINE has a verified and qualified distribution 
and circulation model where we guarantee we are reaching 
the vertical market of decision-makers in Northeast Florida. 

We are excited to announce the Florida NewsLine brand 
is now reaching more of your target market than ever 
before through our various web and social media channels, 
as well as our email and digital marketing.

By taking advantage of the competitive pricing we offer, 
you can reach this unique market of consumers through 
print, email and targeted digital marketing, web, video, 
social media and more! 
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STANDSTAND
         OUT         OUT
  FROM  FROM
           THE           THE

        
      CROWDCROWD

Take control of your marketing with the unique selection-
of digital marketing tools from NewsLine Digital. Utilize 
just the ones best for your specific needs, or combine 

them all for a powerful campaign. ••
••••
••

••

••DIGITAL EXPERTISE
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Programmatic Advertising
Businesses are currently utilizing NewsLine’s cutting-edge digital targeting. 
Tactics include: Geo-Fencing/lookback, Site Retargeting, Search/Contextual 
Targeting & Geo-Targeting. Advertisers track click-throughs, website visits and 
precise numbers of walk-in traffic generated from ads targeting visitors’ phones.

Ad Messenger
It is the easiest and most effective tool for local
advertisers to engage with their customers on mobile devices. 
Target the right audience at the right time! Build an AdMessage in 
under a minute and get live today!

Email Marketing
Permission-based highly targeted email marketing
campaigns that deliver results!
• Guaranteed higher click-through
• In-Depth Reporting
• 100% CAN-SPAM Compliant
• Hundreds of targeting options

LocalOne SEO
will increase your local footprint and visibility with
LocalOne SEO. Helps your business stand out against
competition. Automatically updates business info
across multiple listings. BE IN THE TOP 3 !

Web Visitor ID
captures the contact information of 25 to 45% of your
website visitors with no web form required. You also
get the exact pages they visited on the website and
how long they spent on each of those pages.

Web Marketing Services
Professional Website design, Search Engine optimization,
Search Engine Marketing, Google AdWords, Custom App Develop-
ment

TARGETED DIGITAL MARKETING
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THE POWER OF PRINT
Florida NewsLine is the only publication mailed to every address in some of the most affluent communities on the First Coast. We deliver real 

neighborhood news about real people and businesses in our community. For more than 20 years our 128,000 readers* have given our advertisers 
results, with 68%* frequently purchasing products or services from ads in our papers. That’s 87,000 readers every month who are ready to buy.

ANNUAL CIRCULATION (First Coast)

1,059,156	
MONTHLY CIRCULATION

81,198*

COVERAGE AREA

CONTROLLED DISTRIBUTION

24,817* Ponte Vedra NewsLine 
delivered monthly in ZIP Codes 32081, 32082

30,560* Mandarin NewsLine 
direct mailed monthly to every address in ZIP Codes 32223 
and 32258, and select neigborhoods in 32257

25,821* The CreekLine 
direct mailed monthly to every address in ZIP Code 32259

1,615 Players Journal 
direct mailed quarterly to every member of the Sawgrass 
Players Club Homeowners Association in Ponte Vedra

1,080 Ocean Breeze
direct mailed quarterly to Flagler County’s prestigious 
waterfront Ocean Hammock Property Owners Association

27,000 Championship Spectators Guide 
delivered annually to coincide with THE PLAYERS 
Championship in Ponte Vedra Beach 

47,000 St. Johns County School Directory 
delivered annually to the parents of every student at schools 
throughout St. Johns County 

*AUDITED CIRCULATION
(Report available upon request)

DEMOGRAPHICS
Florida NewsLine readers are professional and educated, many have families 
and most are in their prime spending years. 
AGE
18-24	   2%
25-44	 31%
45-64	 46%
65+	 22%
GENDER
51%	 Female
49%	 Male

EDUCATION
82%	 College or Advanced Degree
INCOME
54%	 $100,000+
14%	 $200,000+

TARGETED HYPERLOCAL PUBLICATIONS

DUVAL DUVAL 
COUNTYCOUNTY

ST JOHNS ST JOHNS 
COUNTYCOUNTY

FLAGLER FLAGLER 
COUNTYCOUNTY

JACKSON JACKSON 
COUNTYCOUNTY

GADSDEN	GADSDEN	
 COUNTY COUNTY

LEON LEON 
COUNTYCOUNTY

Ponte Vedra NewsLine
Mandarin NewsLine

The CreekLine
St. Johns County School Directory

Players Journal

Championship 
Spectators Guide

Ocean Breeze

ANNUAL CIRCULATION (Big Bend)

665,360
MONTHLY CIRCULATION

55,447
CONTROLLED DISTRIBUTION

10,000 The Bradfordville Bugle 
delivered monthly in ZIP Codes 32312, 32309

10,000 The SouthWood Sun 
delivered monthly in ZIP Codes 32311, 32308, 
32317

3,083 The Gadsden County Times 
paid circulation weekly (mailed to subscribers 
and sold in retail outlets in Gadsden County).

3,152 The Havana Herald 
paid circulation weekly in Havana, Fla.

1,945 The Chattahoochee News Herald 
& Sneads Sentinel paid circulation weekly in 
Gadsden and Jackson Counties.  

The Havana Herald

The Gadsden 
County Times

The Chattahoochee 
News-Herald 
& Sneads Sentinel

The Bradfordville Bugle

The SouthWood Sun
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WHAT WE OFFER

1 2 3
Businesses are currently 

utilizing Florida NewsLine’s 
cutting-edge digital  

targeting. Tactics include: 
Geo-Fencing, Site  

Retargeting, Search/ 
Contextual Targeting &  

Geo-Targeting. Advertisers 
track click-throughs, 

website visits and precise 
#’s of walk-in traffic 
generated from ads

targeting visitors’ phones!

	 Display	
Advertiser Rate

$12 CPM
Non-Advertiser Rate

$14 CPM
Geo-Fencing
Advertiser Rate

$18 CPM
Non-Advertiser Rate

$20 CPM
Display & “Geo” Minimum 

100,000 impressions 

Programmatic Ad Messenger Email Marketing

It is the easiest and
most effective tool
for local advertisers

to engage with
their customers

on mobile devices.
Target the right
audience at the
right time! Build

an AdMessage in
under a minute

and get live today!

Permission-based highly
targeted email marketing

campaigns that
deliver results!

• Guaranteed higher
click-through

• In-Depth Reporting
• 100% Can-Spam Compliant

Targeting options

Age, Household Income (HHI),
Net Worth, Homeowners,

Home Value, Area Geo-Targeting
and More!

	
Advertiser Rate

$12 CPM

Non-Advertiser Rate
$14 CPM

Minimum 
60,000 impressions

Consumer
Advertiser Rate

$19 CPM

Non-Advertiser 
Rate

$21 CPM

Business
Advertiser Rate

$50 CPM

Non-Advertiser 
Rate

$60 CPM

Minimum 
50,000 Email Deployment

THE POWER OF DIGITAL

DIGITAL
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4 5 6
Will increase your
local footprint and

visibility with
LocalOne SEO.

Helps your business
stand out against

competition.
Automatically updates
business info across

multiple listings.

BE IN THE TOP 3!

Rates
	

Advertiser
$300 per month

Minimum 6 months

Non-Advertiser
$400 per month

Minimum 6 months

LocalOne SEO Web ID Web Marketing 
Services

Captures the contact
information of 25-45%
of your website visitors,

no web form required. Name.
Address. Postal address.

Email address.
You also get the exact pages

they visited on the website and
how long they spent on each
of those pages. That’s pretty

amazing stuff if you want to start
a conversation with people you

know are interested in your
product or service.

With more than 30 years 
experience in the industry, 

including helping Fortune 500 
companies maximize their online 

marketing, we will help your 
business reach its full potential. 

Services offered:

Professional Website design, 
Search Engine Optimization,
Search Engine Marketing, 

Google Adwords

	
Rates Begin At

Advertiser Rate
$400 per month

Non-Advertiser Rate
$600 per month

*(up to 5,000 email 
addresses per month)

CUSTOM RATES

The demand for media in all genres of publishing has led to our comprehensive digital offering.
Today, this offering includes a wide array of digital media designed to target specific audiences

with laser accuracy and allow a hyper-local approach.

DIGITAL
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WHAT WE OFFER

Up To
25x

The leads using Web ID compared 
to your current methods We have access to over 130 million valid 

consumer and business email addresses

130
million

of households watch streaming content
85%

of adults wake up and  
immediately check their email

58%
of mobile display ads in the U.S, are 

purchased programmatically

80%
Over

Mobile Ad Messenger performs on average 
2x better than standard mobile banners

2x

Addressable geo-fencing allows you to reach individuals
at their specific home or business address

Geo-fencing

DIGITAL MARKETING
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AD SIZES AND PLACEMENT
LEADERBOARD: 720w X 90h
BANNER: 720w X 90h 
SQUARE: 300w X 250h 
SKYSCRAPER: 300w X 600h
IN-STORY JUMBO: 450w X 900h

Leaderboard appears on home page and ROS (run of site). 
Banner ads appear on home page. 
Square ads are available on home page and ROS.
Skyscraper ads are available on homepage and ROS.
Jumbo ads are available ROS (article pages).
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WHAT WE OFFER

Digital media continues to become more fractured as more 
media types go digital. Florida NewsLine’s Programmatic 

advertising solutions unify the fractured marketplace.  
This is modern digital marketing made easy. 

WHAT IS PROGRAMMATIC ADVERTISING? 
Programmatic advertising with NewsLine Digital allows a client 
to reach their ideal target market anywhere, at any time, on any device. Leveraging real time bidding in a 
live auction environment, NewsLine Digital’s Programmatic solution represents the most scalable audience 
solutions available in today’s world of Programmatic advertising. 

PROGRAMMATIC 
ADVERTISING

DEVICE ID / GEO-FENCING 
There are three things you won’t leave 
your house without… Your phone, wallet, 
and keys. Mobile phones provide a 
unique view into user behaviors, frequently 
visited locations, home, and work habits, 
interests and much more.

 WHAT IS GEO-FENCING /  
DEVICE ID TARGETING? 
Every mobile phone has a unique 
device  ID number that is anonymously 
associated with the carrier of the device. 
Device ID Targeting and Geo-Fencing 
take advantage of that by monitoring the 
location  information associated with each 
device. 

MICRO-PROXIMITY / 
GEO-FENCING 
Location based targeting is evolving 
rapidly, making real time messaging more  
powerful than ever. 

WHAT IS GEO-FENCING /  
MICRO-PROXIMITY? 
Geo-Fencing and Micro-Proximity targets 
people based on their current actual 
physical location. If a marketer wants to 
reach anyone currently residing in 15 
selected motels in real time, now they can 
with Micro-Proximity. Marketers identify 
specific commercial locations where their 
ideal target audience  is located. 

CONVERSION ZONE 
By “fencing” your business as a conversion zone, we 
can track & report actual foot traffic from people who 
have seen your ad. 

FACEBOOK ADVERTISING 
Device ID targeting capabilities can now be published 
to Facebook! Device ID targeting is a cookieless 
historical geo fencing solution that allows marketers 
to create custom, unique, and robust 1st party 
audiences as well as track foot traffic from these users 
to brick-and-mortar locations. 

The power of social media in 2025 cannot be 
overstated. Coming off of a year where social 
engagements were mostly virtual, Facebook and other 
social media channels continue to see increases in 
active users and time spent on the platform. More than 
60% of the U.S population over the age of 12 uses 
Facebook, and users spend an average of 34 minutes 
per day on the platform. With nearly 80% of those 
users only accessing the platform via their mobile 
device, Facebook Device ID is a must-have in any 
marketing mix. 

PROGRAMMATIC VIDEO 
Video Advertising is a fun and unique way to connect 
with a target audience. Many marketers have already 
made the investment in high quality video content and 
are seeking ways to creatively introduce that content 
to their target audience. NewsLine Digital’s Video 
Advertising solutions can help brands tell a story to 
the desired target audience in real time, at anytime, 
anywhere in the world. 

WHAT IS  
PROGRAMMATIC  
VIDEO? 
Programmatic Video and  
Video Advertising is simply 
running 15 second, 30 
second, and long form 
video ads within online video 
content at scale. Commonly 
referred to as Pre-Roll 
advertising, Programmatic 
Video is as scalable as 
banner advertising with all 
of the innovative targeting 
options but in a more 
desirable video format. With 
features such as skippable 
vs nonskippable, completion 
rates, viewability and more, 
Video Advertising has never 
been easier or better for a 
local marketer. 

Programmatic Video 
Advertising offers all of the 
features standard banner 
ads offer, but in a video 
format. Programmatic 
Video is now as scalable 
as banner advertising 
with all of the innovative 
targeting options in the more 
desirable video format.

PROGRAMMATIC
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your roadmap to success through digital media

        KEY CLIENT BENEFITS:

• Enhanced reporting (Customer link to 
view campaign performance at any time)

• Viewability (The majority of ads are 
delivered above the fold. In order to be 
classified as an impression delivered, 80% 
of ad needs to be viewed 3-5 seconds)

• Geofencing “Look Back Feature” (Target 
users who have been in a specific 
location within the previous 12 months 
and target them with ads)

• High quality websites/App (Ads are 
delivered on the top 5000 websites/
mobile Apps)

• Demographic data (Demographic data 
and estimated impressions can be 
provided prior to a campaign to ensure 
the right audience is being reached)

• Ability to serve ads to visitors only 
while they are in the market. No wasted 
impressions

Over-The-Top / 
Connected TV

(OTT/CTV 
STREAMING TV)

With VDA’s advanced OTT/CTV 
offering, advertisers can reach 

consumers streaming content on 
both the big screen in the living room 

and small screens with household-
level precision, unmatched audience 

targeting, and advanced attribution for 
online or offline conversions.

OVER 85%  
of U.S. households now have a 
Connected TV device-whether  
by stick, dongle, puck, cube or  

built in Smart TV capabilities- and every 
quarter a million more households cut 

their cable/FIOS cord and move to CTV.

Our unmatched audience  
targeting allows us to reach individuals 

based on Address, Behavior or 
Demographics can also provide foot 
traffic or online conversion reporting.

Streaming TV
(OTT/CTV STREAMING TV)

With NewsLine Digital’s advanced 
Streaming TV offering, advertisers
 can reach consumers streaming 

content on both the big screen in the 
living room and small screens with 

household-level precision, unmatched 
audience targeting, and advanced 

attribution for online or offline 
conversions.

OVER 85%
of U.S. households now have a
Connected TV device - whether
by stick, dongle, puck, cube or

built in Smart TV capabilities - and every 
quarter a million more households cut 

their cable/FIOS cord and move to 
streaming TV.

Our unmatched audience
targeting allows us to reach individuals 

based on Address, Behavior or 
Demographics and can provide foot 
traffic or online conversion reporting.

•  Enhanced reporting (Customer link to view campaign 
performance at any time)

•  Viewability (The majority of ads are delivered above the 
fold. In order to be classified as an impression delivered, 
80% of ad needs to be viewed 3-5 seconds)

•  Geofencing “Look Back Feature” (Target users who 
have been in a specific location within the previous 12 
months and target them with ads)

• High quality websites/App (Ads are delivered on the top 
5000 websites/ mobile Apps)

•  Demographic data (Demographic data and estimated 
impressions can be provided prior to a campaign to 
ensure the right audience is being reached)

•   Ability to serve ads to visitors only while they are in the 
market. No wasted impressions
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WHAT WE OFFER

AdMessenger

Mobile Made Easy.
Reach your customers with a 
unique, engaging mobile ad!
It’s SIMPLE ... and it WORKS.

Scrolling “Ticker” 
unit that looks like 

Breaking News

Target the right  
audience in the 
right location

Change
messaging 

quickly & easily

Superior results

To put it SIMPLY ... NewsLine AdMessenger is THE easiest and most 
effective tool for local advertisers to engage with consumers on mobile to 
drive traffic to stores, services and events. 

What do we do?

Build an AdMessenger in under a minute and get live today!
https://floridanewsline.myadmessenger.com/app/demotool/

 Your message here! Tap for info

AdMessenger
ADMESSENGER
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Email Marketing
Permission-based highly targeted email

marketing campaigns that deliver results! 

•  Fast, efficient and cost-effective
•  One of the largest databases
•  Measurable, real-time results

•  Same day turnaround times
•  Guaranteed higher click-through
•  Compliments multi-channel

• Age
• Gender
• Presence of Children (POC)
• Household Income (HHI)
• Net Worth
• Homeowners
• Home Value
• Length of Residence (LOR)

   And More!

TARGETING OPTIONS

Opt-in Email 
Database

In-Depth
Reporting

100%Can-Spam 
Compliant

Comprised of over 120 million 
records and nearly 750 available 
demographic and lifestyle selects. 
Your exact targets will be reached 
with accuracy, as your message is 
delivered.

Our in-depth tracking shows you open 
and click percentages, clicks broken 
out by mobile vs desktop and web 
browser, and a heat map – helping 
you analyze your results and see how 
recipients are engaging with your ads.

Create custom lists tailored to your 
product or service, ensuring the 
correct audience receives your 
message.

EMAIL MARKETING
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WHAT WE OFFER

LocalOneSEO 

Increase your local footprint and visibility with the 
LocalOne SEO product from NewsLine Digital. LocalOne 
helps your business stand out against competition.

BE IN THE TOP 3!

FOCUSES

SEO STATS

PRICING

LocalOne from NewsLine Digital focuses on listings and map ranking by:
• Automatically updating business information across multiple listings (200+ listings)
• Capturing customers on Google, Yelp, Bing, and more
• Increasing the listing reputation of the business’s product or service
• Driving reviews from customers
• Staying in the Know
• Track month/month progress
• What keywords are consumers using to find me?
• How many consumers are finding me online?
• How many consumers are calling my business?
• How many consumers are driving to my location?

A business is 2.7 x more likely to be considered reputable using SEO
• A business gains 7x more clicks using SEO.
• A business is 70% more likely to attract location visits.
• A customer is 50% more likely to purchase based on SEO efforts.

$300 per month – Advertiser, Minimum 6 months
$400 per month – Non-Advertiser, Minimum 6 months

LOCALONE SEO
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Web Visitor ID

Web Visitor ID [[

GET UP TO 25% MORE LEADS 
FROM YOUR OWN WEBSITE

You’ve dedicated considerable 
time and resources developing 

your website and honing 
strategies to attract visitors - 
and they do. Then 95% of 

those visitors leave. They don’t 
complete your forms. They 

don’t email you. They don’t call. 
They don’t even say goodbye.

NewsLine Digital’s 
Web Visitor ID gives you

a second chance to connect
with 25 to 45% of those

visitors you generated. They 
already let you know they were 
interested just by showing up 
and looking around. We’ll let 

you know who they are.

NewsLine Digital’s Web Visitor ID captures the 
contact information of 25 to 45% of your 

website visitors with no web form required. 
You can get name,email address, postal 

address and phone number. You also get the 
exact pages they visited on the website and 

how long they spent on each of those pages. 
That’s pretty amazing stuff if you want to start 

a conversation with people you know are 
interested in your product or service.

Post card campaign available. 

We will mail a postcard to determined leads 
within 3 days of their visit to your website. 

Price is dependent on the number and type of postcards sent.

WEB VISITOR ID
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WHAT WE OFFER

Web Marketing Services

Our Content Marketing strategy is designed 
to attract, engage, and retain an audience by 
creating and sharing relevant articles, videos, 
podcasts, and other media. This approach 
establishes expertise, promotes brand 
awareness, and keeps your business top of 
mind when it’s time to buy what you sell.

The purpose of content marketing is to 
persuade a person into taking action. Our 
content will entice someone with valuable, 
engaging, and relevant information. Our job is 
to determine not only how to do that, but how 
to evaluate the efficacy of strategies 
employed by using metrics.

NewsLine Digital’’s content marketing is a 
long-term strategy that focuses on building a 
strong relationship with your target audience 
by giving them high-quality content that is 
very relevant to them on a consistent basis.

Safely and effectively maximize 
organic traffic by utilizing our 
strategic results oriented SEO 
strategies. Our goal is not only to 
help you increase your overall web 
traffic but to ensure that the clients 
you need are the ones reaching 
you. White Hat methods.

Drive local online and 
mobile leads to your 
business. Use this 
cost- effective method 
of advertising to brand 
your business and 
expand your reach.

The customers in today’s world are 
on the move and they’re using 
mobile application platforms to get 
there. Whether they use mobile 
phones, tablets, or other mobile 
devices they have all the information 
they need. That’s why mobile apps 
are important in today’s market.

Our professional website design services have 
been used by clients throughout the United States. 
Our websites are eye-catching while still providing 
all the functionality your company needs. Our 
services include website hosting, HTML5 custom 
web design and development, page updates and 
website updates.

We offer 
Americans with 
Disabilities Act 

(ADA) Compliant 
website analysis

Professional Websites

Content 
Marketing

SEO

SEM

Web Apps

(Search Engine Optimization)

(Search Engine Marketing)

WEB MARKETING SERVICES  Web Marketing
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Post once and reach talent on Monster.com, social media sites 
and through our extensive partner network

Engage passive candidates where they engage
• Instantly deliver jobs to “under the radar” candidates

• Reach candidates on social platforms such as Facebook and Instagram

Reach qualified, diverse candidates 
• Diverse candidates bring fresh ideas, perspectives and skills to business

• Leverage our extensive partner network to capture diverse candidates

Engage and recruit veteran talent
• Veterans bring discipline, leadership and skills needed for a successful 

workforce 

• Gain exposure on Military.com and reach 10 million veteran members1

Attract active candidates on Monster.com
• Promote open roles to candidates who are actively searching for a job

• About 6 million seekers visit Monster every month2

12

Diversity Partner Network

The partner list is everchanging based on performance

Social          Ads on Monster

1Military.com internal data, 2024 2Internal Monster Data, 2024

NEWSLINE PARTNERS WITH MONSTER.COM



 2 0   F L O R I D A  N E W S L I N E  M E D I A  K I T

WHAT WE OFFER

EXECUTIVE DIRECTOR MANAGER SUPERVISOR

PRINT AD SPACE

 DIGITAL EDITION

1 BANNER AD ON HOME PAGE

1 SQUARE AD ON HOME PAGE

E-BLASTS

DIGITAL OUT OF HOME PROMOS

MONSTER PREMIUM JOB ADS

FACEBOOK POSTS

INSTAGRAM POSTS

LINKEDIN POSTS

BLOG POSTS

AD MESSENGERS

 (For 12 Issues) Full Page 1/2 Page 1/4 Page

  (annually) ✔ ✔ ✔ ✔

 (annually) ✔

 (annually) ✔ ✔ ✔

 (annually) 4 3 1

 (annually) 4 3 1

 (annually) 4 3 1

 (annually) 12 8 6 4

 (annually) 12 8 6 4

 (annually) 6 4 2 1

 (annually) 6 4 2 1

 (annually) 12 8 6 4

 2 Page Spread. 

TOTAL VALUE $135,520 $76,404 $53,224 $15,986

TOTAL COST $53,669 $32,698 $18,629 $9,444

MONTHLY COST $4,472 $2,725 $1,552 $787

1/2 (H)
10”w x 7.75”h 

FULL
10”w x 15.75”h

1/2 (V)
4.9”w  

x 15.75”h 1/4 (V)
4.9”w  

x 7.75”h

SPREAD
21”w x 15.75”h 1/2 (H)

10”w x 7.75”h 

PACKAGES

PACKAGE PRICING	 	       



 F L O R I D A  N E W S L I N E  M E D I A  K I T   2 1 

TESTIMONIALS

ONLINE PRICING (Gross Rates**)     

Leaderboard (home page & ROS)  $2,490/month

Skyscraper (home page)           $2,180/month  

Banner (home page)	      $1,920/month   

Square (home page)	      $1,872/month   
Jumbo (in-story ROS)	      $2,226/month   
Skyscraper (ROS)		       $2,104month

Square (ROS)		       $1,694/month

ONLINE ADS	 	       

PRINT PRICING (Gross Rates**)	 	       

2-Page Spread			   $4,170		  $3,758		  $3,346	

Full Page			   $2,317		  $2,088		  $1,859

1/2 Page			   $1,162		  $1,047		     $926

1/4 Page			      $583		     $526		     $469

1/8 Page			      $315		     $286		     $252

1/16 Page			      $195		     $172		     $166

Front Page Banner		     $601		     $576		     $555

FULL COLOR (Per issue)    	       1X		        6X		      12X	

E-Newsletter		            $895/blast

Blog			             $895/post  

Programmatic (100k min) 		  $14 CPM

	 FNL advertisers 		  $12 CPM

Geo-Fencing (100k min)	      	 $20 CPM

	 FNL advertisers 		  $18 CPM   
Ad-Messenger (60k min)	            $14 CPM

	 FNL advertisers 		  $12 CPM  
Email Mkting (50k min-consumer)    $21 CPM

	 FNL advertisers 		  $19 CPM

Email Mkting (50k min-business)	 $60 CPM

	 FNL advertisers 		  $50 CPM

LocalOne SEO (6 mo. min)         $400/month

	 FNL advertisers 	          $300/month

DIGITAL VISIBILITY	 	       
Inside Front (page 2)		   				    $2,586	

Inside Back Cover						      $2,535		

Back Cover							       $2,745	

Two Page Center Spread						      $4,386	

Next to Table of Contents/Publisher or Editor Letter			   $2,535

Page 3   							       $2,645

PREFERRED POSITIONS (Per issue)    	           			         6X	

Other special positions: Add 15% for guarantee

Clickthrough on digital edition included

Inserts, direct mail inside or beyond distribution area (quote upon request)

NOTES 

Social Media Ad Management  (ask for quote)

Ad in Social Media Video	           $350/post  

Facebook Post		            $350/post  

Instagram Post	 	             $80/post   

LinkedIn Post	 	             $75/post   
X Post		  	             $80/post   

SOCIAL MEDIA		       

** Terms: Recognized advertising agencies will be eligible for a 15% commission based on ad 
material and signed insertion order being submitted by deadlines. Late fee of $100 will apply for 
materials submitted after deadline; billed upon publication net 30 days; finance charged of 1.5% per 
month will apply to accounts not paying within billing terms.

AWARD-WINNING
Florida NewsLine has won more than 100 awards for our 
original stories, photography and design.  
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WHAT WE OFFER

 |

AD SPECS & DETAILS

Your ad rep will help you with the process:
• 	Discuss design ideas
•	 Submit art, logos, images (hi resolution, 300 dpi)
•	 Our designer will create the complimentary ad
•	 You will receive a proof via email
•	 Two revisions included in the price of the ad.     		
More revisions are available at additional cost

FULL
10”w x 15.75”h

1/2 (H)
10”w x 7.75”h 

1/2 (V)
4.9”w  

x 15.75”h

1/4 (V)
4.9”w  

x 7.75”h

3/16 (H)
7.5”w x 3.75”h

1/8 (H)
4.9”w x 3.75”h

Front Page
7.5”w x 2.5”h

1/8
(V)

2.36”w 
x 

7.75”h

1/4 (H)
10”w x 3.75”h

 *The CreekLine, Ponte Vedra NewsLine & Mandarin NewsLine. *Please contact 
your sales rep for ad sizes and prices for other publications. 

File Format: Adobe PDF, flattened with all 
fonts embedded 
Resolution: 300 dpi
Color: CMYK, 100K black text, avoid 
reverse text (white on black) 
Size: Ad size with no crop marks, no bleed

FILE SUBMISSION   AD DESIGN  

1/16 (V) 
2.36”w x 3.75”h
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 ^

SIGNATURE PUBLICATIONS
Pr

es
or

te
d 

St
an

da
rd

EC
RW

SS
US

 P
os

ta
ge

 Pa
id

Ja
ck

so
nv

ille
, F

L 
Pe

rm
it 

No
. 18

58

page 13
Get to Know . . .
Yulia Willmore

page 3   
BFF Best Furry Friend

page 14
Puzzles

page 6
Q&A with
Vicky Oakes

OCTOBER 2024 Volume 24 Issue 10 A Florida NewsLine Publication

Fifth annual Ruck St. Johns to benefit ASSIST program
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Rotary offers 
opportunity 
for high school 
students

Rotary offers cont. on pg.13

By Rotarian Al Kalter
mail@floridanewsline.com

Imagine this … You’re a lo-
cal teenager, and next summer, 
instead of starting another year 
in one of the excellent high 
schools in St. Johns County, you 
are beginning the adventure of 
a lifetime as a Rotary Exchange 
Student in another country. 

Rotary is looking for ambi-
tious, adventurous students to 
participate in the Rotary Youth 
Exchange Program and spend a 
year in another country as re-
cipients of a scholarship valued at 
more than $24,000. Candidates 
go through an application and 
interview process, and those who 
are selected take part in a series 
of orientations to prepare for 
their year abroad. Former partici-

By Martie Thompson
editor@floridanewsline.com

Next month, St. Johns residents will 
have a unique opportunity to experience 
a fun physical challenge while doing 
something good for homeless students 
in our community. On Saturday, Nov. 9, 
Longleaf Church and Training For War-
riors – Julington Creek will host Ruck 
St. Johns to benefit St. Johns County’s 
in-transition and homeless students at 
the St. Johns County ASSIST Program. 
The Ruck St. Johns is traditionally held 
over Veterans Day weekend to honor 
and recognize our veterans.

Rucking is the action of walking with 
weight on one’s back. Walking with a 
weighted rucksack (or backpack) is a 
low-impact exercise based on military 
training workouts. Ruck St. Johns 
participants will warm up with Colin 
Woodmansee and Adam Woodmansee 
of Training For Warriors at 8:45 a.m. 
and then begin the ruck at RiverTown 
Amenity Center at 9 a.m. The ruck fol-
lows a 3.25 mile course through River-
Town. 

Sarah Teixeira of Longleaf Church, 

whose committee is tasked with orga-
nizing Ruck St. Johns, said that each 
participant will carry his or her own 
weighted backpack and then at the end 

of the ruck, there will be 
refreshments and various 
physical fitness challenges 
overseen by the coaches 
from Training for Warriors. 

This is the first Ruck St. 
Johns for Longleaf Church’s 
new pastor, Kevin Griffin, 
who plans to participate.

“I’m excited that we get to 
have so much fun meeting 
people in our commu-
nity and joining them in 
supporting such a worthy 
cause,” Griffin said.

All proceeds are donated 
to ASSIST, which stands 
for “Aid and Support for 
Students in Sudden Transi-
tion.” The program offers 
supportive services and 
emergency assistance for 

homeless students in St. Johns County 
— and there are students receiving ser-
vices from this program in every school 
in the county. 

“I’ve lived in St. Johns County for seven 
years and taught in the school system 
here,” Griffin said. “That really opened 
my eyes to the needs of students locally, 
in our own neighborhood. With the 
ruck, I’m glad we get to do something 
about it.”

Teixeira said that sponsors and volun-
teers are still needed for this year’s event. 
Those interested should email mis-
sions@mumc.net.

“The ruck will be a fun event for the 
entire family,” Teixeira said. “We look 
forward to seeing new and familiar faces 
this year.”

Ruck St. Johns will be held on Saturday, 
Nov. 9. Visit https://longleafchurch.net/
ruck-st-johns/ for more information and 
to register. Visit www.stjohns.k12.fl.us/
homeless/ to learn more about the ASSIST 
program.

Photos courtesy Longleaf Church 

Ruck St. Johns is traditionally held over Veterans Day weekend to honor and recognize our veterans.

Ruck St. Johns is fun for all ages.
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Sisters-in-Arms hosts pickleball and golf 
Showdown fundraiser 
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Landrum Lions 
cross country 
team shines 
at Clay County 
Invitational

Photos courtesy Jennifer Werba 

Jack Marciani showing his Lion spirit during the 
race

By NewsLine Staff
mail@floridanewsline.com 

The Landrum Lions cross country 
team had a successful start to its 
season at the Clay County Cross 
Country Invitational on Saturday, 
Sept. 7. Both the boys’ and girls’ 
3K teams delivered stellar per-
formances, securing second place 
overall out of nine competitive 
teams.

Photos courtesy Mary Saenz 

Sister-in-Arms co-founders Steph McFee, Mary Saenz and Seamark Ranch Director of Transformational Care Kindall 
Walden.

By Tiffany Merlo Phelps
mail@floridanewsline.com

Sisters-in-Arms marks four years in 
existence this year on a mission to 
help young women aging out of foster 
care. This month on Friday, Oct. 25, 
the Ponte Vedra Beach-based non-
profit will hold its annual fundraiser 
with a new concept, “Arm-in-Arm 
Showdown,” featuring golf and pick-
leball tournaments to further its cause 
— one swing at a time. The event will 
be held at The Yards in Ponte Vedra 
Beach. 

For Sisters-in-Arms co-founders Mary 
Lourdes Saenz and Steph McFee, the 
event will support long-term goals via 
the Purpose to Possibilities program. 

“Our first annual Showdown com-
bines our golf and pickleball tourna-
ments into one and will prove to be 
one of the most fun and inspirational 
events of the year. Our goal is to 
support 10 – 20 girls through our 
program in 2025, and The Show-
down will be our major fundraiser to 
support this goal,” said McFee. “Each 
young woman in our Purpose to Pos-
sibilities program receives training, 
mentorship, clothing and the commu-
nity they will need to transition and 
thrive.” 

Saenz said the dual tournament 

tickets will include drink tickets, light 
food, entertainment and an epic after 
party featuring evening entertainment 
Howl at the Moon. The event, which 
is open to the public, offers team and 
individual player tickets, and sponsor-

ships are currently still available.

Sponsors of the event include Duval 
Clinical Solutions, Mike Ammirata 
with Resource Solution Plus, Beards, 
Jay W. Granzow, M.D., EPX Resto-
ration, O’Steen Volvo, The Harris 
Agency, Ponte Vedra Plastic Surgery, 
Skinner Family, Jim Pitts, Gloria 
North, Dr. Jay W. Granzow, Isaac 
Family Charitable Fund, Tony Spuria, 
Terrance Kane, Lockett Family, Aimee 
and Dane Boggs Foundation, Daniel 
and Sarah Stouder, Our Lady Star 
of the Sea and the DeGoey Family/ 
La-Z-Boy Furniture Gallery. Local 
businesses also donated silent auction 
items totaling $3,000, added Saenz. 

Last year’s Sister-in-Arms fundraiser participants. Sisters-in-Arms  cont. on pg.13
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AARP Foundation 
Tax-Aide seeks 
volunteers
By NewsLine Staff
mail@floridanewsline.com

The AARP Foundation Tax-Aide 
program is preparing for the 2024 
tax season and is looking for vol-
unteers to provide vital services to 
the public. Volunteers come from a 
variety of industries and range from 
college students to retirees. All levels 
and types of experience are welcome. 
Tax-Aide provides all training and 
support to ensure success. Volunteers 
fill a variety of roles, including:

• Counselors work with taxpayers 
directly by filling out tax returns.

• Client Facilitators welcome taxpay-
ers, help organize their paperwork, 
and manage the overall flow of 
service.

• Technology Coordinators manage 
computer equipment, ensure taxpay-
er data is secure, and provide techni-
cal assistance to volunteers.

• Leadership and Administrative 
volunteers make sure program opera-
tions run smoothly, manage volun-

Photos courtesy Sondie Frus

“Three Travelers in Search of a Vague Notion” by 
Nikki Hill (2023 Challenge Quilt First Place)

Couple serves their community by picking up trash

Photos courtesy Joanne Kazmierski

 Jan and Jack Douglas on one of their morning walks in September.

By Martie Thompson
editor@floridanewsline.com

If you travel along Greenland Road or 
Old St. Augustine Road in the morning, 
you’ve likely seen a couple with garbage 
bags picking up trash on a regular basis. 
Meet Jan and Jack Douglas, 34-year 
residents of Mandarin, who have been 
helping to keep their corner of the com-
munity clean for the past two years.

“We’ve experienced many heartwarming 
displays of appreciation,” Jan Douglas 
said. “Just about every morning we have 
someone honk and wave to us.”

Jan Douglas, a retired property man-
ager, said the whole thing started when 
her husband Jack, retired from the 
electrical wholesale business, was diag-
nosed with cancer a few years ago that 
required major surgery. During his re-
covery, all of the household tasks fell to 
her and she started walking to build up 
her strength and also so she could clear 
her mind for a little while each day. 

“As I walked, I noticed the trash and 
one day I came back home and told 
Jack I couldn’t keep walking past it 

anymore,” Jan Douglas said. “I went 
and bought a trash grabber and took 
one of our garbage bags — and now it’s 
become a mission in life.”

Soon, Jack Douglas was strong enough 
to join his wife and now their two 
hour walks are a daily habit (except 

they sometimes take 
Sundays off). The 
couple has two differ-
ent routes, one along 
Greenland Road — 
they start on one side 
of the street and then 
cross to return home, 
picking up trash on 
both sides — and one 
along Old St. Augus-
tine Road. The Green-
land route is about 
three-and-a-quarter 
miles and the Old St. 
Augustine Road route 
is about four miles and 
Jan Douglas said it 
takes about two hours 
to cover each. She said 
both routes include 
the St. Joseph’s diocese 
corners and when the 
weather gets cooler, 
they plan to expand 
their routes.

Jan Douglas said the most common 
items they pick up are cigarette butts, 
food containers, cans, and a lot of small 
liquor bottles. Empty mulch bags are 
also common and she suspects that 
they have blown off from the trucks of 
landscaping companies due to not being 
secured.

“Litter is such a solvable problem if peo-
ple would just exercise common sense,” 
she said. “I can’t think of any place 
someone would be headed that there 
wouldn’t be a trash receptacle available 
once there … headed home, to work, 
the mall, grocery shopping, the doctor’s 
office, church, etc.  We can solve this 
problem at no cost to anyone.”

The Douglases are happy when they 
learn that they have inspired others 
to also walk and pick up litter. They 
are aware of groups of people who are 
cleaning up Hood Landing Road as well 
as other roads in Mandarin. 

“So much positive has come from this,” 
Jan Douglas said. “We’ve befriended 
some of the local landscape contrac-
tors and we see that they’re starting to 
pick up litter, too. Also, we have been 
recognized when standing in line at 
Publix! ‘Aren’t you the trash people from 
Greenland Road?’”

Jan and Jack Douglas are 34-year residents of Mandarin who see it as their mission 
to keep their community clean.

 Weekly specials!
Tue: $2 Margaritas - $9 Margarita pitchers
Wed: $1 Steamed Oysters
Thurs: $3 Drafts - $4 Wine - $5 Wells
Sun: $2.50 Bloody Mary's - Mimosas

Tue-Sat
 4:30pm - 9pm

Sun
12pm-9pm
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Leon County endorses 
declaration of a climate 
emergency
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Cristi Conrad, Editor
editor@bradfordvillebugle.com

City of 
Tallahassee 
winter sports 
registration 
opens
Bugle Staff
mail@bradfordvillebugle.com

At  the  Sept . 
12  Leon County 
Commission meeting, 
the Commission voted 
6-1 to officially adopt 
a resolution endorsing 
the declaration of a 
climate emergency in 
Leon County. District 
4 Commissioner Brian 
Welch voted against this 
resolution and offered 
no public comments.

  The resolution notes 
the Paris Agreement, 
United Nations stud-
ies, which says that the 
United States, the only 
country mentioned in 
the resolution, “dispro-
portionately contrib-
uted to the climate and 
ecological emergencies 
and thus bears an ex-
traordinary responsi-
bility to rapidly solve 
these crises.”

  GenCleo Youth Em-
powerment Movement 
(GenCLEO) presented 
the climate issue to the 
County Commision. 

According to Gen-
CLEO’s website, its 
mission “is to build 
Florida’s resiliency & 
catalyze climate action! 
The CLEO Institute 
empowers individuals 
and communities to 
comprehend and ad-
dress climate challenges 
through data-driven 
initiatives and grass-
roots advocacy.”

  The resolution, which 
focuses on “vulnerable 
populations” culminat-
ing in a “climate emer-
gency” says:

“ A n t h r o p o g e n i c 
c l i m a t e  c h a n g e , 
p o l l u t i o n , 
e n v i r o n m e n t a l 
destruction, and fossil 
fuel extraction and use 
have and will continue 
to exacerbate systemic 
racial, regional, social, 
environmental, and 
economic crises by 
d i s p r o p o r t i o n a t e l y 
affecting indigenous, 
migrant, minority, 
d e i n d u s t r i a l i z e d , 
and depopula ted 
rural communities, 
i m p o v e r i s h e d 
individuals, low-income 
workers, women, the 
elderly, the unhoused, 
people with disabilities, 
and the youth.”

  
It also says that the 

County is supposed 
to work with the 
state’s Sustainability 
D e p a r t m e n t  t o 
include greenhouse 
gas and co-pollutant 
impact statements, 
greenhouse gas and co-
pollutant reduction, 
and greenhouse gas 
drawdown statements, 
on all relevant agenda 
items before the County 
Commission. 

The resolution also 

says that Leon County 
is to acknowledge that 
climate change plays a 
role in food production 
and access to food, so 
it’s to create publicly 
owned gardens for food 
deserts within “frontline 
a n d  v u l n e r a b l e 
communities.”

  The resolution also 
says the County is to 
work with disabled 
individuals to create in-
clusive solutions to ad-
dress the climate crisis 
which do not jeopardize 
those communities.

 Per the resolution, 
Leon County will work 
with partners in the 
community to pro-
vide climate education 
throughout the com-
munity through various 
methods and activities 
for the public, includ-
ing in K-12 schools in 
Leon County. 

The resolution ulti-
mately includes all 
pieces of GenCLEO’s 
recommendations, save 
one focusing on the cre-
ation of  a Youth Advi-
sory Committee.

 

North 
Florida 
Fair 
returns
Bugle Staff
mail@bradfordvillebugle.com

The 2023 North 
Florida Fair is coming 
back to Tallahassee this 
fall. Held at the North 
Florida Fairgrounds, 
441 Paul Russell Rd, 
Tallahassee, FL 32301, 
this year’s fair will be 
held from Nov. 2, 2023 
- Nov. 12, 2023.

Fair officials said that 
last year, over 140,000 
attendees came to the 
fair for food, rides, 
entertainment, exhibits, 
and more. 

This year marks the 
81st year that the fair 
has come to town, and 
music, games, animals, 
rides, exhibits, and 
entertainment will be 
back again in 
celebration.

Fair officials added, 
“The North Florida Fair 
is great fun for the 
family and is also the 
best entertainment 
value in town.”

Tickets can be 
purchased online at 
northfloridafair.com or 
at the gate. Parking is 
free. 

Get active this winter 
with a variety of 
community sports 
leagues offered by the 
City of Tallahassee. 
Winter sports 
registration for the 
following adult 
programs is now open 
at Talgov.com/Parks.

Adult Basketball: 
Recreation and 
competitive league 
basketball is offered for 
adults 18 years of age or 

older beginning 
Tuesday, Jan. 16, and 
running through 
Friday, Feb. 23. 
Registration is by team 
and is currently open 
through Friday, Jan. 5. 
For more informa

Beach volleyball is 
available for adults 18 
years of age or older. 

Both recreational and 
competitive 4v4 leagues 
are offered; 4v4 leagues 
play each Monday 
night at Tom Brown 
Park for eight weeks. 

King of the Beach 
and Queen of the 
Beach 2v2 leagues are 
also available; 2v2 
leagues play six sets 
each Tuesday night at 
Tom Brown Park for 
eight weeks. 

Games will begin on 
Monday, Jan. 22, and 
run through Tuesday, 
March 19. 

Registration is by 
team and is currently 
open through Friday, 
Jan. 12. For more 
information or to 
register a team, visit 
Talgov.com/Parks.

Officials and referees 
are needed year-round 
for both youth and 
adult sports. Officials 
are paid positions 
through the City of 
Tallahassee. 

SouthWood Sun
southwoodsun.com Florida NewsLineAlways Local • Always Free
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Native Spirits opens in 
Midtown
Summer Batten
mail@bradfordvillebugle.com

Lorinne Myatt, Owner at Native Spirit.                     Photo: Summer Batten

Tallahassee Pickleball Association raising funds for 
Make a Wish Foundation

The Tal l ahas see 
Pickleball Association, 
Capital Health Plan, 
and Leon County Parks 
and Recreation have 
come together to host a 
pickleball tournament 
to raise funds in support 
of the Make-A-Wish® 
Central and Northern 
Florida. All proceeds 
will go towards granting 
the wishes of deserving 
young children from the 
18 counties of the 
Florida Panhandle.
The tournament will be 

h e l d  S a t u r d a y , 
December 9 at Daniel 
B. Chaires Park and 
Community Center 
from 8 a.m. to 5:30 
p.m.
Funds raised at the 

tournament will assist in 
providing life-changing 
experiences for the 
children and their 
families. 
From magical trips to 

Disney World to 
unforgettable private 
parties, meeting beloved 
c e l e b r i t i e s ,  a n d 
embarking on incredible 
family journeys, these 
wishes will create 
memories that last a 
lifetime.
"We are delighted to be 

part of this meaningful 
partnership with the 
Make-A-Wish® Central 
and Northern Florida," 
stated Tallahassee 
Pickleball Association 
Board member JoAnn 
Cox. "Our pickleball 
community is proud to 
give back to our 

community and make a 
positive impact on the 
lives of children.”
The  Ta l l ahas see 

Pickleball Association, 
Inc. is a Florida 
nonprofit corporation 
promoting pickleball in 
the Big Bend area of 
Florida. 
The group is for 

pickleball enthusiasts 
both experienced and 
beginners, and welcomes 
anyone interested in the 
sport – and the cause – 

to consider joining.
The Assoc ia t ion 

combines physical 
f itness,  love for 
p i c k l e b a l l ,  a n d 
p h i l a n t h r o p i c 
endeavors.
It also said it will 

s u p p o r t  l o c a l 
government and private 
efforts to increase 
Pickleball courts and 
services in the region.
The  Ta l l ahas see 

Pickleball Association 
currently has 340 

members and 1,314 
followers on Facebook.
C o m m u n i t i e s 

t h r o u g h o u t  t h e 
s o u t h e a s t  h a v e 
experienced positive 
economic impact from 
their local Pickleball 
a s s o c i a t i o n s . T h e 
Tallahassee Pickleball 
Association has said it 
will work to provide the 
same benefit as well as 
host activities that give 
back and support the 
community.

Special to The Sun
mail@bradfordvillebugle.com

A display at Native Spirits Gems & Jewelry.        Photo: Summer Batten

Just like people like to 
show off the beauty 

of nature with flowers 
or plants in their 
garden, rocks and gems 
are a wonder that is 
often overlooked, 
which is a view that 
Lorinne Myatt is trying 
to change with her new 
store, Native Spirits 
Gems & Jewelry, which 
opened to the public on 
August 22 of this year 
and is located at 1240 
Thomasville Rd unit 
#102 in Tallahassee, Fl. 
 The store is open on 

Tuesday to Thursday 
from 11:30 A.M. - 6:30 
P.M., and Friday to 
Saturday from 11 A.M. 
- 6:30 P.M.
Myatt has a love and 

appreciation for the 
beautiful rocks of 
nature that started 
when her mother took 
her to her first rock 
show at the age of 
seven. 
“It is important to me 

that the stones are their 
own natural color,” said 
Myatt. “The rocks 
themselves are such a 
wonder of nature.” 
Myatt wants the gems 

that she sells to be able 
to be passed down, like 
her mother did with 
her. To do that, she 
only sells the highest 

quality of gems, 
unrefined, uncolored, 
and as close to the 
source as possible. She 
also hand picks her 
selection of rocks, 
buying nothing in bulk 
to ensure she is selling 
the best ones. 
Myatt’s store offers a 

wide variety of rocks, 
gems, fossils, and 
original jewelry made 
by Myatt herself. She 
offers her products at 
below market value so 
her customers don’t get 
‘sticker shock’ and are 
able to take home items 
that they fall in love 
with. 
From running show 

booths to opening a 
store, Myatt has done it 
all. Myatt started 
exhibiting jewelry in 
her booths, displayed 
on rocks and gems.
Interest in the gems 

grew and her business 
expanded with it, soon 
she found herself with 
more inventory then 
she could show at a 
time. 
When walking into 

her current space, her 
first thought was, “it 
was exactly my vision.” 
With the area having 

heavy foot traffic, Myatt 
wanted a peaceful 
atmosphere where 

people can settle into 
the space and feel calm 
by creating a lounging 
area in the back with 
chairs and books, as 
well as offering free Wi-
Fi. She wanted it “to be 
more than a retail space 
where you walk in and 
make a purchase and 
leave. I see it as a real 
hub in the community.” 
Myatt offers a free 

tumbler rock to 
children and offers free 
gift wrapping for the 
holiday season. She 
hopes to roll out page a 
day gem calendars in 
the future. 
“This has been a real 

journey to get here,” 
Myatt said. 
“You really count on 

the community, so I 
appreciate everyone 
that walks through my 
door to spend their 
time and money at my 
store.” 
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Annual Membership Meeting held; new 
directors elected

Spring Fling = Super Fun!

By Kristy Richland

The annual Membership Meeting for 
the Master Association (the Associa-
tion) was held on June 27 at the TPC 
Sawgrass Clubhouse. 

The newly elected board members are 
John Flynn by acclamation and Gerry 
Klingman. Existing board members 
whose terms will continue are Marc 
Stearns, Teri Mathes, Adam Guillette, 
Maury Dettmer, Nancy Gormley, and 
Derek Sprague. 

TJ Welsh, whose term expired, will 
continue to serve until his successor 
is duly appointed by the remaining 
board members. TJ is recognized 

for numerous contributions to the 
Association including updating 
Architectural Control Committee 
policies and implementing the capital 
contribution covenant amendment. 
The capital contribution program has 
already helped to offset reserve contri-
bution increases and has funded new 
traffic calming devices and stormwa-
ter improvements without additional 
dues increases.

In addition to serving on the board, 
TJ continues to provide his invaluable 
service on Operations Maintenance 
and Waterways, and the Architectural 
Control Committee. Thank you, TJ 
Welsh!

Dear Resident,  

The Sawgrass Players Club Mas-
ter Board, after review by its Fi-
nance Committee, has accepted 
the audited financial statements 
for the year ended December 
31, 2023. The full audit report 
is available on the website or 
upon request to krichland@

marshlanding.org. 

Additionally, in accordance 
with FL Statutes, Ch 720, 
you are hereby notified that 
the Master Board, at its regu-

lar meeting on August 22 at 
3 p.m., at Marsh Landing 
Management Company Office 
and by ZOOM, will discuss 
and vote on minor rule revi-
sions. Changes are to align with 
Florida Statute changes. The 
Proposed Rules are available on 
the website or upon request to 
krichland@marshlanding.org 

Sawgrass Master Association 2023 Financial Audit 
and Notice of Rule Revision

See page 12 for more 
fun photos from Spring 
Fling, which was hosted 

by your Recreation 
Committee on Sunday, 

April 14!

Photos courtesy Kristy Richland
The annual Membership Meeting for the Master Association was held on June 27.

Homeowners in attendance at the annual Membership Meeting. 
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By Dennis Yablonsky, OHPOA board president
It’s been a relatively quiet summer at Ocean 
Hammock. For those of you that went north 
you missed a record hot one here. Nonetheless, 
work went on for the association’s board and the 
committees.

Shortly after Labor Day, a new and improved 
website/ portal will be available that will enhance 
access to information and be better integrated 
with MAY Management systems. Please try it 

out and let us know if you have any issues or 
suggestions.

The walk to water on Flagship is in need of 
repairs and we are soliciting bids for the work 
this month.

The Amenity Center behind the Discovery Gate 
has gone through a number of needed repairs 

Mark and Liz Fried
By Martie Thompson
Mark and Liz Fried are enjoying the best 
of both worlds — spending half of their 
time in their hometown of Cleveland 
and the other half with their new friends 
in The Hammock. 

Both were born and raised in Cleveland 
and met while attending John Car-
roll University. Mark graduated a year 
before Liz with his biology degree (she 
earned hers in history), but it was a 
particular class they had together where 
they met.

“He helped me pass statistics class,” Liz 
said. The couple has now been married 
for 46 years.

Once Liz graduated with her bachelor’s 
degree and the couple got married, they 
headed to Columbus, Ohio so that Mark 
could attend dental school at Ohio State 
University. Liz worked in the workman’s 
compensation insurance claims field 
while Mark went to school, and con-
tinued working in this field for another 
two years in California, where the couple 
relocated so that Mark could attend 
orthodontics school at the University of 
California San Francisco. 

“I was interested in orthodontics be-
cause, besides the hands-on work, I liked 
the bending of the wires, which was 
similar to the work I did as a young man 
working alongside my father who was an 
electrician,” Mark said. “Also, the diag-
nosis and treatment plan for each patient 
was different and I liked the challenge.”

By 1982, Mark had finished orthodon-
tist school and the Frieds moved back 
to Cleveland where he opened a small 
practice. Liz helped by working in the of-
fice for a couple years before they started 
a family.

“He fired me so I could stay at home and 
raise the kids,” Liz joked.

The Frieds have three children and four 
grandchildren. Both daughters live 
in Ohio and their son lives in South 
Florida.

Mark said he finally sold his practice to 
a young doctor in 2019, but continued 
working occasionally as a mentor during 
a three-year transition before retiring 
for good about 18 months ago. This is 
when they started their time living half a 
year in The Hammock and half a year in 
Cleveland.

The Frieds first became aware of Ocean 
Hammock when an acquaintance of 
theirs was selling lots in the then-new 
community in 2002. 

“We traveled down here and they put 
us up in St. Augustine,” Mark said. 
“We were able to play golf at the Ocean 
Course.”

They liked it so much they bought a lot 
and then later bought a condo at Yacht 
Harbor, which they rented out when 
they weren’t visiting. 

“The goal was to ultimately build on the 
lot, but that seemed like too much of a 

hassle,” Mark said. “So we sold the lot 
and the condo and bought our already-
constructed home about seven years 
ago.”

Liz said that once they bought their 
home, they started staying for longer 
periods of time, especially since Mark 
was in his quasi-retired stage. In March 
of 2020, after a two-week stay, they 
were driving back to Cleveland when 
they heard that the orthodontic practice 
would be closed due to COVID.

Photo courtesy Liz Fried
Liz and Mark Fried.
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Events

Upcoming Events
September 2
 Saturday 10 am -4 pm WoodFest

September 9
 Saturday 11 am -5 pm Sidewalk Sale

October 14
Saturday 10 am - 4 pm PumpkinFest

November 4
 Saturday 10 am - 4 pm Quilt Sale/Show

November 9
 Thursday  5 pm - 7 pm Chicken Pilau

November 10
 Friday  6 pm Tree Lighting

November 11-12 Saturday 11 am - 6 pm Holiday Open House

December 9 
 Saturday 10 am - 4 pm WinterFest

Cruise-In – every 3rd Saturday 4 - 6 pm
 Sept 16 | Oct 21 | Nov 18 | Dec 16

Havana Market – every 4th Saturday 10 am - 2 pm
 Sept 23 | Oct 28 | Nov 25 | Dec 23

Event Details at HavanaMainStreet.com

Florida’s Friendliest Small Town

The CreekLine Ponte Vedra NewsLine Mandarin NewsLine

The Bradfordville Bugle The SouthWood Sun

Players Journal The Ocean Breeze

Visit Havana
The Havana Merchant

Championship 
Spectators Guide

St. Johns County 
School Directory
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TESTIMONIALS

NOVEMBER 2024

Senior NewsLine
NewsLine Ad Deadline: October 18, 2024

DECEMBER 2024

Holiday Gift Guide
NewsLine Ad Deadline: November 18, 2024

The Ocean Breeze Ad Deadline: December 3, 2024

JANUARY 2025

Health & Wellness
NewsLine Ad Deadline: December 17, 2024

Players Journal Ad Deadline: January 7, 2025

FEBRUARY 2025

Love & Marriage
NewsLine Ad Deadline: January 15, 2025

MARCH 2025

Home Improvement
 NewsLine Ad Deadline: February 12, 2025

The Ocean Breeze Ad Deadline: March 3, 2025

Championship Spectators 
Guide

Championship Spectators Guide Ad Deadline: 
February 17, 2025

APRIL 2025

Summer Camp
NewsLine Ad Deadline: March 19, 2025

Players Journal Ad Deadline: April 1, 2025

MAY 2025

Summer Camp
NewsLine Ad Deadline: April 16, 2025

JUNE 2025

Real Estate
NewsLine Ad Deadline: May 19, 2025

The Ocean Breeze Ad Deadline: June 3, 2025

JULY 2025

Summer Fun Guide
NewsLine Ad Deadline: June 25, 2025

Players Journal Ad Deadline: July 8, 2025

AUGUST 2025

Back to School
NewsLine Ad Deadline: July 23, 2025

St. Johns School Directory
St. Johns School Directory Ad Deadline: 

 July 18, 2025

SEPTEMBER 2025

Back to School
NewsLine Ad Deadline: August 20, 2025

The Ocean Breeze Ad Deadline: September 2, 2025

OCTOBER 2025

Fall Festivals
NewsLine Ad Deadline: September 24, 2025

Players Journal Ad Deadline: September 30, 2025

NOVEMBER 2025

Senior NewsLine
NewsLine Ad Deadline: October 15, 2025

DECEMBER 2025

Holiday Gift Guide
NewsLine Ad Deadline: November 12, 2025

The Ocean Breeze Ad Deadline: December 2, 2025

JANUARY 2026

Health & Wellness
NewsLine Ad Deadline: December TBA, 2025

Players Journal Ad Deadline: January TBA, 2026

EDITORIAL CALENDAR

PLEASE NOTE: These ad deadlines dates are a close 
approximation and could change slightly. Deadlines for space in 
special advertorial sections are 7 days prior to these dates. All 

editorial content is subject to change. 

ADVERTISING DEADLINES
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WHAT WE OFFER

MAILING ADDRESS
450 STATE ROAD 13 NORTH
STE. 106 PMB 101
ST. JOHNS, FL 32259

EMAILS
Billing: Emily Whitehead - accounting@floridanewsline.com
First Coast Editor: Martie Thompson - editor@floridanewsline.com
Big Bend Region Marketing: Jina Baxley - jina.baxley@prioritynews.net
Big Bend Editor: Erin Hill - editor@prioritynews.net

THE MOST 
EFFECTIVE 

AFFORDABLE 
TARGETED & 

 RESULTS-DRIVEN 
MARKETING 

LINDA GAY
MARKETING CONSULTANT

LINDA@FLORIDANEWSLINE.COM

First Coast Region
The CreekLine
Mandarin NewsLine
Ponte Vedra NewsLIne
St. Johns School Directory
Players Journal 
The Ocean Breeze
Championship Spectators Guide

904-886-4919

 YOUR MARKETING EXPERTS


